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thebeautycloset

Beauty editor Jean Godfrey-June needs much, much more color in her life.

| cannot resist this gorgeous soap,
aristocratic in both its fantastic packaging (it’s very
Ferdinand, is it not? Very the ladies with flowers

in their hair who fan themselves in the stands at the
bullfights in Ferdinand?) and its lemony-bracing
scent. A friend of mine brought several bars home
from Spain as gifts (best vacation present of all
time; PS., local soap: doesn’t break, inexpensive,
charms all recipients). Now that you can get

it here, I say, splurge on a big stack, You will have
glamorous soap forever, a new fancy-Spanish-heiress
outlook, and all your clothes will smell fantastic

{if you manage to save a few to store in your closet).

ALVARET GOMET AGUA DE COLOMNIA CONCENTRADA SOAP. $8, MIN.COM
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dangerous and
passionate
Cﬂhn declares
the great Jonhathan
Adler, citing Louboutin
heels and Dita Von ON HAPBY CHIC COLORS
Teese's lipstick as BY JOMATHAN ADLER, §18
STERLING INNOVATION,
evidence. Adler's new  AMAZON.COM
book, On Happy Chic Colors, makes many
such declarations—one of the reasons it is
so incredibly satisfying to read. If you don't
already love the colors he writes about, brace
yourself. You will want to go crazy with paint,
fabric, and whatever else you can get your
hands on once you're finished. One instantly

gratifying color-injection strategy is to buy one

of Adler's new, wildly colorful candles at the
BY TERRY same time you buy the book. The red one,
HYALUROMIC EVE rsonal favorite. smells precisely like
CHRIEE il my personal favorite, smedls precisely like a

SPACENK.COM

tomato leaf—green, fresh, beautiful.

FORALL OF JEAN'S
COLUMNS, GO TO
LUCKYMAG.COM/GO/JEAN
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French women, famously sexy and mysterious and unfat,
are exemplified by makeup guru Terry de Gunzburg. She is always chic, always
casually oh-this-old-thing dressed to the nines, always bright-eved, and never
even a bit tired-looking (despite, as one imagines, the many fabulous transatlantic
flights). Her dewy new moisturizerbrightener somehow manages to smooth and
perfect under eyes while remaining utterly invisible. Never let them see you
sweat—as the French wonld say, except that they'd never be canght dead uttering
aword like “sweat.” You know? Like no “diet,” only “slimming!”

GITAL STUDSD

LAUSTRATION, AMY SAIDENS/ILLORERS, OOM. STILL LIFES, LUK



